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Increasing public awareness of 

toxic chemicals exposure

Body burden monitoring

ÅWhy are non-stick 

chemicals in our 

babies?

ÅñEvery single sample of 

mother or baby blood 

tested positive for an 

array of chemicals linked 

to birth defects to certain 

types of cancer.ò

Å http://www.wwf.org.uk/chemi

cals/biotourbaby.asp

WWF-UK and Greenpeace



ÅIt has now been scientifically 

demonstrated that there is indeed a link 

between chemical products and the 

appearance of diseases, such as cancers, 

infertility, degenerative diseases of the 

central nervous system and allergies
ÅAdopted Brussels, 3 September 2005



Chemical Home: Key campaign tool

Å To raise concern on harmful 

chemicals in consumer 

products

Å To encourage companies to 

commit to substitution using 

public leverage



Call for chemicals policy reform 

with a focus on safer substitution

ÅóWhere chemicals are 

found in elevated 

concentrations in 

biological fluids such 

as breast milk, they 

should be removed 

from the market 

immediately.ô 

UK Royal Commission on 

Environmental Pollution 

(2003) 



Clean Production Action 2007

Å REACH ïtaking safer alternatives into account
Å 2003-09-05       Swedish Chemicals Inspectorate

ÅñThe considerable inherent uncertainty in our 
understanding of the way that chemicals interact 
with the environment means that there will continue 
to be a risk of serious effectséThis requires a 
precautionary approach to chemicals management, 

and this is best implemented through 
substitution.ò



Clean Production Action 2007

Marks & Spencer, Boots

ÅñREACH needs to be seen to be ótoughô on the 
chemicals of very high concern.  We écall for 
an automatic legal requirements that all 
authorised substances be substituted.  

ÅIt could also contribute substantially to creating a 
culture of innovation in the chemical industry 
forcing it to look for new chemicals, better 
environmentally, socially and economically. ñ 

ÅOther companies statements in What we need from REACH.  
www.chemsec.org



Chemicals policy reform in US 

and Canada gaining steam
ÅUS Toxic Substances 

Control Act and Canadian 

Environmental Protection 

Act under current scrutiny 

viz a viz REACH

ÅAll groups demanding full 

transparency, reverse 

onus of proof and 

substitution principle

Åwww.louisvillecharter.org



Targeted campaigns on 

chemicals policy directed at: 
ÅCosmetics industry

ÅAuto industry

ÅElectronics

ÅHealth Care

ÅHigh Street retailers

ÅAll demand public 

statement that safer 

substitutes will be 

actively sought

ÅAll grade brand 

names on specific 

chemicals use

ÅAll demand the need 

to change product 

design or chemicals



www.safecosmetics.org

ÅThe EU Cosmetics 

Directive January 2003, 

amended its cosmetics 

directive (76/768/EEC) to 

ban the use of chemicals 

that are known or strongly 

suspected of causing 

cancer, mutation or birth 

defects.

ÅUS advocates lobby for 

same standards in USA

ÅSkin Deep chemicals: 

http://www.cosmeticdatab

ase.com/





Electronics companies graded on 

substitution of high priority chemicals 

(OSPAR) and take back policy for e-waste



Health Care Without Harm
www.noharm.org

Å Operates in 52 countries/430 

organizations

Å Works to eliminate:

ïPVC and DEHP, Hg, 

hazardous fragrances, 

cleaners, pesticides, 

hospital waste

Å Green Procurement  for  

electronics,  food

The top group purchasing 

organizations in the US ï

representing more than 70% of 

buying power for the US health care 

industry ïhave agreed to take 

mercury products off contract, list 

DEHP-free/ PVC-free medical 

devices in catalogues, identify 

products that contain brominated 

flame retardants, and educate their 

customers about environmentally 

preferable purchasing.



Clean Production Action 2007

Toxic Ted FoE national tour 2004: 

retailers sign on to safer chemicals 

pledge
Å Argos*

Å Boots

Å B&Q

Å The Body Shop

Å Co-Op

Å Debenhams

Å The Early Learning Centre

Å Focus Wickes

Å Homebase

Å Ikea

Å Kwik Save

Å Marks & Spencer

Å Mothercare

Å Sainsbury's

Å Somerfield

Å Woolworths

Commit to phase out hazardous chemicals from  
own-brand products, with the aim of eliminating 
them in 5 years, starting with those chemicals 
which pose the greatest threat. 

Put pressure on manufacturers of branded 
products to do the same and
Report publicly on progress on an annual basis. 



Fiduciary guide to toxic Chemical Risk
Investor Environmental Health Network (www.iehn.org)

ÅCollaboration of 

institutional investors 

advised by NGOs, 

concerned about the 

market and health risks 

associated with corporate 

toxics policies. 

ÅInfo resource and 

secretariat for investors 

working to reduce 

portfolio risk related to 

toxics

Å>$30b and growingé.


